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Introduction

Education for Sustainable Development (Lilian, 2022) promoted by UNESCO.

Active Learning Methods like Project-based Learning (Lee et al., 2014)

Creative thinking applied to communication (Rahman, 2017).

Students worked actively on advertising campaigns about sustainability:

Curricular Unit

Branding Storytelling

Undergraduate Program

Advertising and Marketing
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The main issue stemmed from the neglect of the school’s 

communal areas by the community. Discussions started by 

presenting photographic evidence of this neglect during the first two 

months of the academic year to understand the reasons behind it. 

The Briefing
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Class research revealed that the behavior was due to a lack of 

attention and responsibility towards environmental care. Therefore, 

launching an awareness campaign within the academic community 

was considered essential.

The campaign aimed to encourage students to care for the 

environment. Teams created video campaigns for social media and 

indoor posters.

Research and 
Campaign Main Goal
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Started with the idea: 

Taking care of ESCS is everyone's responsibility.

Which led to the following approach:

Our outside environment reflects our inside one. 

Creative Insight
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Creative Methodology

The methodological approach of the communication project used the design thinking mindset. Design thinking is a 

systematic, human-centered approach to resolving complex problems. The approach is grounded in the intuitive 

workflow process of a creative project. The 4 D Model of British Design Council was adopted. 
It develops in 4 phases: Discover, Define, Develop and Deliver.
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Project Development Cycle / Discover

Inspirational Moodboard
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Project Development Cycle / Discover

Research: Generation Z

The Generation Z, born between 1995 and 2010, is often called 
"digital natives". They're known for handling various digital 
realities at once and absorbing lots of information. This 
generation leans towards eco-friendly practices and sustainable 
living. They stand out for their uniqueness, restlessness, and 
desire for change, actively voicing their beliefs in making a 
difference. (Tan et al., 2023)
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Project Development Cycle / Discover

Empathy: Personas
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Project Development Cycle / Discover
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Project Development Cycle / Define

Key Message:

Students have to be agents of change in the environment.

The change begins within each of us, in small acts.

Communication Tone of Voice: Direct

Simple

Demonstrative

Relaxed

Authentic

Peer-to-peer
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Project Development Cycle / Develop

Rough Sketches:
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Project Development Cycle / Develop

Screenplays:
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Project Development Cycle / Deliver

Creative Outputs: Posters & Videos

Translated from the originals.
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Translated from the original.
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Translated from the originals.
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Conclusion

In summary, this communication campaign project, developed using 

an active teaching method and design thinking mindset, shows 

students' dedication to protecting the environment, as well as their 

leadership and creativity. 

Their active involvement led to unique campaigns that raised 

awareness and encouraged action to conserve the school's shared 

spaces.

This project highlights how education can inspire positive change, 

empowering young people to make a difference in important issues 

like environmental sustainability.
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